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Latest publicly available data

Cinema Average 99 96 36,1

TV 30" 80 43 11,8

20" 82 45 8,7

Youtube Mobile Non skippable 97 87 3,9

Skippable 98 79 4,5

Bumper 98 77 1,9

Instream video Pre-roll mobile 95 52 5,0

Teads Inread video mobile 73 75 1,9

Inread video desktop 66 61 2,0

Print Full page 65 57 2,8

OOH 2m² 100 82 1,9

TikTok Feed, mobile 54 53 2,6

Facebook mobile Feed display 79 59 1,4

Feed video 32 46 1,7

Instream video 57 77 2,5

Instagram mobile Feed 80 66 1,1

Story 78 51 1,1

Banner IAB formats, mobile 48 29 1,7

IAB formats, desktop 62 11 1,1
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